June Footfall 2024 compared to May 2024
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June Footfall 2024 compared to May 2024

MAIN PERIOD COMPARED PERIOD
June 2024

April 2024 April 2024

March 2024 March 2024
Category

Affinity % Comparison %
v

Quick Service Restaurants
Discount Variety Stores
Supermarkets

Department Stores

General Clothing

Small Format Supermarkets
Restaurants

Cafe

Banks

Hotels & Motels

Health Clubs & Gyms
Womens Clothing

Service & Fuel Stations
Footwear

Bakeries / Patisseries
Newsagents & Greeting Cards
Variety Stores

Convenience Stores
Opticians

Cosmetics & Perfumes

Pharmacy

Mahila Dhanar R Arracenarvinae

48.26%
45.16%
43.43%
41.14%
32.04%
31.55%
29.19%
27.68%
23.76%
20.05%
18.76%
18.66%
18.58%
15.79%
15.38%
12.68%
12.02%
11.42%
11.16%
10.09%

9.71%

Q cAoL

25.77%
8.94%
47.79%
17.34%
9.55%
10.24%
731%
7.29%
8.09%
1.85%
1.40%
3.14%
4.52%
5.18%
1.95%
1.75%

0.29%
2.72%
2.16%
7.19%
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CATEGORY

All

BRAND

All
Brand éffmnty % Comparison % |
Argos 22.72% 8.94%
Marks & 19.08% 14.80%
Spencer
Sainsbury's Local 17.26%
TK Maxx 13.76%
Tesco Express 11.19% 8.77%
Wilko 10.69%
Flying Tiger 10.03%
Copenhagen
Starbucks 9.09% 468%
Lidl 8.00% 10.29%
Pret a Manger 7.56% 7.03%
McDonald's 731% 5.01%
Costcutter 7.01% 7.28%
Iceland 6.95% 6.56%
Caffe Nero 6.85% 2.03%
Subway 6.60% 7.12%
WHSmith 6.46%
Esso 6.34%
Costa Coffee 6.21% 0.46%
KFC 5.68% 3.30%

5.20% 2.77%

Holland &
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@Brand Affinity ® Brand Affinity Comparison

Marks & Spencer

14.8%

Oy
TK Maxx 138%
3.8%
The White Company 0.7% e
2%
H d 0.6%
T
arrods 0.3%
%
M&S Outlet W os%
0.4%
If
Selfridges ' 0.3%
0.4%
Fenwick rO.Z%
H f Fraser s
ouse of Frase 0.5%
9,
1%
Boyes I %1%
| 0.0%
Dunnes Stores >
0% 5 10% 15% 20%

page 2 of 6



June Footfall 2024 compared to May 2024

MAIN PERIOD COMPARED PERIOD
June 2024
April 2024 April 2024
March 2024 March 2024
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TRADE AREA INFORMATION

Spend category

June Footfall 2024 compared to May 2024

Selection % Catchment % Selection £ Catchment %
~

@

Housing, fuel & power
Transport
Other expenditure items

B 86

Recreation & culture
Restaurants & hotels
Food & non-alcoholic drinks

Miscellaneous goods & services

e3]

Household goods & services
Clothing & footwear

B8

Communication

®

Alcoholic drinks, tobacco & narcotics

(0]

Westminster

Brent

Average Household Income (Weekly)

£299.00 £2,155.00

16.90%
13.88%
13.82%
12.61%
9.23%
8.33%
7.54%
5.74%
3.67%
3.20%

2.28%
2.28%

16.3%
14.0%
13.9%
12.7%
9.3%
8.3%
7.6%
5.8%
3.7%
3.2%

22%
22%

£36.56
£30.70
£30.63
£27.85
£20.49
£18.16
£16.62
£12.65

£8.09

£7.00

£4.15
£3.65

£39
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£34
£31
£22
£20
£18
£14
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@Selected Trade Ares % ®Catchment Average
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June Footfall 2024 compared to April 2024

MAIN PERIOD COMPARISON PERIOD
June 2024 June 2024
May 2024 May 2024

March 2024 March 2024

CUSTOMER DISTRIBUTION
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June Footfall 2024 compared to March 2024

MAIN PERIOD COMPARISON PERIOD
May 2024 May 2024
April 2024 April 2024

CUSTOMER DISTRIBUTION
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Footfall using November 2023 as baseline zero
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