September Footfall 2024 compared to Aug

ust 2024
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MAIN PERIOD COMPARISON PERIOD
Average Visit Duration Visits Under 1 Hour Visits Over 1 Hour Male % Female % Location Visits
September 2024 September 2024
< 1 Hour 92.2% 7.8% 48.6% 51.4% Chiswick High R.. W -1.5%
August 2024 August 2024
Ealing BID WV 2%
July 2024 July 2024 Visits -2% Unique Visitors Morning Visits Afternoon Visits Evening Visits Southall Broadw... W -3.4%
June 2024 June 2024 5.68M 53% 28% 3 7% 3 5% Westfield White... W -3.1%
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eptember Footfall 2024 compared to August 2024

MAIN PERIOD COMPARED PERIOD CATEGORY TOP & CATEGORIES
September 2024 September 2024

Al - Department Stores Discount Variety Stores Quick Service Restaurants

August 2024 August 2024
BRAND Restaurants Small Format Supermarkets Supermarkets
July 2024 July 2024
Al -
June 2024 June 2024

@ Erand Affinity ®Brand Affinity Comparison

Discount Variety Stores 2092% 18.42% Argos 11.56% 10.35% 505
Department Stores 18.08% 16.83% Marks & 9.07% 870% T Manx 5.2
Supermarkets 16.54% 14.10% Spencer
. . W )
Quick Service Restaurants 14.44% 13.74% Sainsbury’s Local 703% b.27% The White Company
Srnall Format Supermarkets 12.33% 11.35% T Maix 3.93% 5.19%
i i lohn Lewi
Restaurants 10.80% B.82% Flying Tiger A fr% 4515 e
Copenhagen
General Clothing 9.84% 8.16% .
Wilko 4.45% 4.14% MES Cutlet
Cafe 891% 8.22%
Tesco Express 4.26% 4.01%
Hotels & Motels 8.01% 6.90% .
Lidl 3121% 267% Harrods
Health Clubs & Gyms 7.18% 6.65%
Starbucks 3.02% 3.03%
Banks T13% 6.38%
Costcutter 2.89% 2.61% Fenwick
Service & Fuel Stations 575% 4.64%
Iceland 2.65% 224%
Variety Stores 558% 5.16% . 0.2%
MeDonald's 253% 216% Selfridges ar
Womens Clothing 532% 438% ) 0.2%
WHSmith 237% 197%
Mewsagents & Greeting Cards A4TT% 3.95% i 0.1%
Pret a Manger 2.34% 2.02% House of Fraser o
Footwear 473% 401% 0.0%
Subway 2.18% 213%
Bakeries / Patisseries 470% 4.09% 1%
Costa Coffes 2.08% 1.77% Boyes
Convenience Stores 368% 2.73% 0.0%
Caffe Mero 2.07% 1.90%
Hardware 363% 2.80% i | 0.0%
Premier Inn 2.03% 1.66% Dunnes Stores
Opticians 3.54% 3.26%
Esso 2.02% 181%
Pharmac 346% 2.66% . . .
Y Woestfield 1.90% 147% 0% 2% 4% 6% &%
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eptember Footfall 2024 compared to August 2024

MAIN PERIOD COMPARED PERIOD CATEGORY TOP & CATEGORIES
ST 20 September 2024 Al - Department Stores Discount Variety Stores Quick Service Restaurants
August 2024 August 2024
BRAND Restaurants Small Format Supermarkets Supermarkets
July 2024 July 2024
Al -
June 2024 June 2024

@Erand Affinity @Brand Affinity Comparison

Discount Variety Stores 2092% 1842% Argos 11.56% 10.35% 5.0
Department Stores 18.09% 16:83% Marks & 9.07% 870% TH Maix 5 2%
Supermarkets 16.54% 14.10% Spencer
. , s W —
Quick 5ervice Restaurants 14.44% 13.14% Sainsbury’s Local 703% 6.27% The White Company
Small Format Supermarkets 12.33% 11.35% TH Mawx 3.93% 519%
i i lahn Lewis
Restaurants 1080% 8.82% Flying Tiger ATTR 431%
X Copenhagen
General Clothing 0.84% 8.16% X
Wilka 4.45% 4.14% MES Outlet
Cafe 891% 8.22%
Tesco Express 4.26% 4.01%
Hotels & Motels 8.01% 6.90% .
Lidl 321% 267% Harrods
Health Clubs & Gyms 7.18% 6.65%
Starbucks 3.02% 3.03%
Banks T7.13% 6.38% 0.2%
Costcutter 2.89% 261% Fenwick
Service & Fuel Stations 5.75% 464% 0.2%
Iceland 2.65% 2.24%
Wariety Stores 5.58% 5.16% . 0.2%
McDonald's 2.53% 2.16% Selfridges 029
Womens Clothing 5.32% 4.38% ) e
WHSEmith 2.37% 1.97%
MNewsagents & Greeting Cards 477% 3.95% . 0.1%
Pret a Manger 2.34% 2.02% House of Fraser o
Footwear 473% 4% 0.0%
Subway 2.18% 2.13%
Bakeries / Patisseries 470% 4.09% 0.1%
Costa Coffee 2.08% 1.77% Boyes
Convenience Stores 368% 273% 0.0%
Caffe Nero 207% 1.90%
Hardware 363% 2.80% X | 0.0%
Premier Inn 2.03% 1.66% Dunnes Stores
Opticians 3.54% 3.26%
Esso 202% 181%
Pharmac: 3.46% 2.66%
Y Woestfield 1.90% 147% E: 2% 4% 6% &%
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September Footfall 2024 compared to August 2024

MAIN PERIOD COMPARED PERIOD
Visits Unigue Visitors
September 2024 5 68M 53%
August 2024 August 2024
July 2024 July 2024 Visits Under 1 Hour Visits Over 1 Hour

June 2024 June 2024 92-2% 7-8%
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September Footfall 2

Septemb

MAIN PERIOD COMPARED PERIOD

September 2024

August 2024 August 2024

July 2024 July 2024

June 2024 June 2024

TRADE AREA INFORMATION

Spend category

TRADE AREA TIER

Primar:

Secondary

Tertiary

s

e

Selection % Catchment % Selection £ Catchment %
-

compared to August 2024

CATEGORY

Clothing & Communication Education : Health

Deselect all aleoholic drinks

Household goods Housing, fuel & 0 2 2 i 1 Restaurants & Transport
& services power 5 5 hotels ranspor

@

00 B E BB BB

Housing, fuel & power

Transport

Other expenditure items

Recreation & culture

Restaurants & hotels

Food & non-alcoholic drinks

Miscellaneous goods & services

Household goods & services

Clathing & footwear

Communication

Aleoholic drinks, tobacco 8 narcotics
Waestminster

Brent

Mvwerage Household Income (Weekly)

£209.00 £2,155.00

O

MAKEIT

16.83%
13.90%
13.85%
12.62%
9.25%
8.31%
7.54%
5.74%
3.67%
3.20%

2.28%
2.28%

16.3%
14.0%
13.9%
12.7%
9.3%
8.3%
7.6%
5.8%
3.7%
3.2%

22%
22%

£36.66
£30.93
£30.87
£28.06
£20.65
£18.23
£16.73
£12.74

£8.15

£7.04

£415
£362

£39
£34
£34
£31
£22
£20
£18
£14

£9

£8

£5
£5

Eﬂ - @Selected Trade Area % @ Catchment Average %
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Other expenditure items
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September Footfall 2024 compared to July 2024

MAIN PERIOD COMPARISON PERIOD
< — Saptémbari2024 Average Visit Duration Visits Under 1 Hour Visits Over 1 Hour Male % Female % Location Visits
eptember eptember
< 1 Hour 92.2% 7.8% 48.6% 51.4% Chiswick HighR... W -27%
August 2024 August 2024

Ealing BID WV -37%
July 2024 July 2024 Visits -3.7% Unique Visitors Morning Visits Afterncon Visits Evening Visits Southall Broadw... W -1.5%
June 2024 June 2024 5.68M 53% 28% 37% 35% Westfield White.. W -57%
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September Footfall 2024 compared to June 2024

MAIN PERIOD COMPARISON PERIOD
Average Visit Duration Visits Under 1 Hour Visits Over 1 Hour Male % Female % Location Visits
September 2024 September 2024

< 1 Hour 92.2% 7.8% 48.6% 51.4% Chiswick High R.. W -2%

Ealing BID V¥ -1.2%

August 2024 August 2024

July 2024 July 2024 Visits -1.2% Unigue Visitors Morning Visits Afternoon Visits Evening Visits Southall Broadw... & +2.6%

June 202 5.68M 53% 28% 37% 35% Westfield White... W -7.4%

=——] ==
CUSTOMER D'STRIBUTION s = @Day Part % @ Day Part Compared % TR e NS
= ;:L" o Primary Secondary Tertiary
40 36.8% o, L ]
Postal Area Current Period Comparison DAGH 34.8% 353% ) Road
-~
Ealing 721% (SN 30% 28.4% 28.0% +
Hounslow 67% | 01% .
illi -05% 20 !
Hillingdon 40% BB -05% o
Brent 32% B -03%
10
Barnet 16% | 01% ¢
Hammersmith 1.5% I -0.2% ; ®
and Fulham Morning Afternoon Evening
Harrow 12% -0.0% °
Kensington and 1.2% 0.0% Daid
Chelsea ding -
@ Day of Week % @ Day of Week Compared %
Richmond upon 1.1% -0.2% 20
Thames h
Westminster 08% | -01% e =
5%
Spelthorne 0.8% 0.0%
Southwark 06% | 01% -
0%
Wandsworth 0.5% 0.0% ) [}
Haringey 05% | 00% 5 7
=1 Guildford <)
Merton 04% -0.0% =
Lambeth 04% -0.0% 0% 3 Tonbridge
1 AP /
Kingston upon 03% I -0.0% R %
Thames |

B® Microsoft Azure G4 SN 204 Toeriren Feedbech

BUSINESS IMPROVEMENT DISTRICT [©[+7)

Data - PFM Advantage



September Footfall 2024 compared to November 2023

MAIN PERIDD COMPARISON PERIOD
] . Average Visit Duration
September 2024 February 2024
< 1 Hour
August 2024 January 2024
July 2024 December 2023 Visits +9.7%

B4

MAKE!T

Visits Under 1 Hour

92.2%

Unique Visitors

93%

Visits Owver 1 Hour

1.8%

Morning Visits

28%

Data - PFM Advantage

Male %

48.6%

Afternoon Visits

37%

Female %

91.4%

Evening Visits

33%

Location Visits

Chiswick High R... M 7%
Ealing BID A& £97%
Southall Broadw... & +0.1%

Westfield White... & +37.8%
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